
































































































































3. Basic reasons for advertising in the school newspaper 
Memorization of a sales talk is not desirable, but every 

prospective student salesman must thoroughly understand 
the basic reasons why merchants will find it profitable to 
advertise in the school newspaper. A combination of 
reading and class discussion by the students and teacher 
will prove definitely profitable. 

4. Records and accounts 
A simple system for_ keeping records of advertising 

copy and accounts must be worked out by every staff, 
based upon the needs of the individual school newspaper . 
Understanding of the importance of making prompt col­
lections of all accounts must be stressed. 

Student Activities 

1. Financing the publication 
To student. Study your own school newspaper wit h 

regard to financing the publication. 
To teacher. Ask students to figure money needed from 

circulation and advertising to finance each issue. Give 
problems in figuring the price af advertising space in 
various advertisements in order to familiarize students 
with figures to be quoted to merchants. 

2. Advertising layout and C?PY-writing 
To student. Spend one day in a study of advertising 

copy writing. Discuss such topics as layout of small ad­
vertisements, display lines, use of borders and white 
space, copywriting and use of illustrations. Practice writ­
ing two or three small advertisements that might, pre­
sumably, be designed for local business firms. Learn 
such commonly. used terms as cuts, layout, head, italics, 
boldface, and signature cut. Spend ·additional time on 
a brief study of makeup of the advertising section of the 
school newspaper. 

3. Basic selling points 
To student. During the third day discuss the basic 

selling points with which every advertising solicitor must 
be familiar. Emphasize such points as the strong reader 
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interest in the school publication, thorough coverage, im­
pressionable age of high school students, influence of 
students on parents, and the prestige given advertising 
in the school newspaper. You should turn to the book, 

Student Newspaper Advertising, by Hoffman, for ex­
cellent help. 

To teacher. Suggest commonly encountered objections 
given by merchants in refusing to advertise in the school 
newspaper. Ask students to attempt to work out satis­
factory answers to these objections. 

4. Contacting the merchants 
To student. Study the actual work with the merchants 

during the fourth day. You will discuss such points as 
the appearance of the salesman, his preparation for sell­
ing, the approach to the merchant, and the sales pres­
entation. 

Spend some time on special selling ideas_that may ap­
peal to the merchant, such as tie-in ads, holiday adver­
tising, and shopping columns. Study samples from other 
school newspapers. Turn again to Student Newspaper Ad­
vertising, by Hofi"man. 

G. Specific preparation for sales work 
To student. Use your time during the fifth day in 

specific preparation for tJ?e work with merchants. Your 
teacher will give you a folder containing order forms or 
contracts; several previous copies of the school newspaper, 
one or more of which may contain past advertising of 
certain merchants; and illustrations of cuts available in 
the school files. Work out a list of prospects to be con­
tacted. Make up this list from previous records from 
last year's copies of the school newspaper and from your 
own knowledge of the business district. You may wish to 
work in pairs until the first feeling of uncertainty or 
nervousness wears off. 

Evaluation 

The pupil's attention to details in his work as a salesman, 
his initiative, resourcefulness, and dependability will serve as 
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an excellent measure of his mastery of the fundamentals of 
successful advertising salesmanship. 
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